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UNIVERSITY OF DAYTON MBA TEAM WINS FOR FOURTH CONSECUTIVE YEAR; 
2003 OHIO GRADUATE BUSINESS SCHOOL CASE COMPETITION 
DAYTON, Ohio - It wasn't just about winning. University of Dayton MBA students 
knew their reputation was on the line as they took first place in the 2003 Ohio Graduate 
Business School Case Competition, making this the fourth consecutive year a UD MBA team 
has won the competition. The competition was held last week in Columbus, Ohio. 
This year, 11 teams from graduate schools throughout Ohio were enrolled in the 
competition with a top prize of $2,500 awarded to the winning team. Teams performed a full 
strategic analysis for the client firm. The UD winners' client was Echo Inc, which manufactures 
glass tube thermometers used in a variety of applications and products. The assignment 
concluded with a written report and presentation to the client detailing the findings and 
recommendations. The project also included a detailed evaluation of the client's industry, 
competitors, products, markets and international operations as basis for strategic business 
recommendations. Recommendations for profit and business improvement are a 'value added' 
benefit teams provide to the client. 
The winning MBA team is part of a capstone course in the MBA program at UD. This 
term, UD has 11 additional MBA capstone teams performing full strategy reviews of companies 
that range from small local businesses to large international companies. Teams concentrate on 
short- and long-term strategies to position each company for future success. Since the program 
began, UD MBA teams have performed more than 250 strategy consulting assignments for 
clients throughout the greater Dayton area. 
The competition is sponsored by the Ohio Small Business Development Corporation, 
Ashland Oil, the Ohio Association of CPAs and KPMG. 
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For more information, contact Joseph Schenk at (937) 229-3611 or schenk@udayton.edu or 
Thomas Winning at (937) 229-3411 or winning@udayton.edu. 
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